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ITEM	 BUDGET	 COST	 SUPPLIER	
123	chairs	&	2	tables	 $150	 $143.00	 The	University	of	
Akron	
50	(8	by	11)	posters	 $30	 $28.00	 Canva.com	
10	Lawn	Signs	 $75	 $37.99	 Walmart.com	
20	Markers	 $5	 $5.00	 Dollar	Tree	




TOTAL	 $275	 $266.34	 	
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Event	Implementation	Report	
	
The	foundation	of	this	event	was	
in	response	to	the	suicide	crisis	
sweeping	across	the	United	
States,	touching	the	lives	of	
thousands	of	college	students	
every	year.	To	best	prepare,	
various	mental	health	
professionals	were	collaborated	
with	including	Shawna	Hite,	
Program	Director	of	Ohio	Suicide	
Prevention	Foundation,	Natacha	
Keramidas,	director	of	outreach	
programming	for	the	Counseling	and	Testing	Center,	and	Lucky	Tisch,	Communications	&	
Outreach	Coordinator	for	Summit	ADM.	Through	this	partnership,	the	broad	event	idea	was	
shaped.	To	best	display	the	need	for	suicide	prevention,	the	magnitude	of	the	suicide	crisis	
would	be	shown	through	123	chairs	placed	in	a	common	outdoor	area	on	campus,	Coleman	
Commons.	
	
Before	the	event	materials	could	be	purchased,	
money	needed	to	be	raised.	Two	weeks	before	the	
event,	using	a	Go	Fund	Me	posted	on	Facebook,	255	
dollars	were	raised	by	12	people.	This	money	was	
used	to	rent	the	display	chairs,	promotion	materials	
and	the	“I	stand	up	to	suicide	because”	signs.		
	
To	promote	the	event,	various	University	of	Akron	
organizations	were	informed	and	asked	to	share	
with	their	organizations.	Active	Minds,	a	new	
mental	health	club	on	campus	received	a	
presentation	on	the	event	and	were	invited	to	
volunteer	and/or	attend.	The	president	of	Public	
Relations	Student	Society	of	America	was	invited	to	
share	and	put	the	event’s	details	in	their	email.	
Three	small	groups	from	Campus	Focus,	Delight	
Ministries	and	Alpha	Delta	Pi,	Beta	Tau	Chapter,	
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shared	the	event	on	their	prospective	GroupMe	messengers.	Volunteers	were	needed	to	assist	
in	running	the	event;	in	addition	to	inviting	members	from	Active	Minds	to	volunteer,	a	
volunteer	form	made	using	Jot	Form	and	shared	on	Facebook.		
For	further	promotion,	a	Facebook	event	was	created	of	which	50	people	engaged	with	and	10	
people	shared.	50	posters	were	designed,	printed	and	placed	around	campus	in	high	traffic	
areas	of	the	Student	Union,	Bierce	Library,	Kolbe	Hall	and	the	Honors	College.	The	final	logistics	
included	inviting	an	event	photographer,	sending	information	to	the	signed	up	volunteers	and	
physically	setting	up	the	chairs,	yard	signs,	and	tables.	
	
On	September	26th	between	11	a.m.	and	1	p.m.,	over	
75	students	engaged	with	“Stand	Up	to	Suicide.”	66	of	
those	campus	members	created	an	“I	stand	up	to	
suicide	because”	sign	that	decorated	chairs,	creating	an	
even	more	impactful	display.	Students	interacted	with	
representatives	from	the	Testing	and	Counseling	Center	
and	ADM	board	and	walked	away	with	various	suicide	
prevention	materials	including	Crisis	Text	Line	bracelets,	
buttons,	pens,	pamphlets	on	Akron’s	counseling	
services,	and	“How	to	help	a	friend”	pamphlet.	A	video	
crew	from	WZIP	and	the	editor	of	The	Buchtelite	
attended	the	event	to	interview	attendees	and	both	
created	stories	on	the	impact.	It	was	clear;	students,	
staff	and	community	members	walked	away	hope	filled.	
Despite	the	somberness	and	seriousness	of	suicide,	this	
event	provided	hope	and	resources	for	those	at	risk.	
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Evaluation	
	
	
Objective	1:	EXCEEDED	
Although	the	count	of	students	who	read	one	of	the	50	posters	on	campus	and/or	bypassed	the	
chair	display	and	lawn	signs	cannot	be	calculated,	approximately	80	individuals	actively	
participated	in	the	event.	Therefore	at	least	that	number	of	students	and	likely	a	higher	number	
of	students	became	aware	of	the	suicide	statistic	displayed.		
	
Objective	2:	EXCEEDED	
Both	the	University’s	Counseling	&	Testing	Center	and	the	Summit	Alcohol,	Drug	Addiction	and	
Mental	Health	board	attended	the	event	to	pass	out	various	suicide	prevention	materials.	In	
addition	to	almost	60	students	receiving	these	materials,	the	Crisis	Text	Line	was	included	on	
the	event	poster	adding	additional	hundreds	of	students	who	read	the	nearly	50	posters	around	
campus.		
	
Objective	3:	EXCEEDED	
Over	75	students	attended	the	event;	66	of	those	filled	out	an	“I	stand	up	to	suicide”	sign	to	
tape	on	the	chair	display.	4	Instagram,	5	Twitter	and	4	Facebook	posts	were	made	regarding	the	
event;	6	of	which	were	students	and	staff	sharing	their	“I	stand	up	to	suicide”	sign.	The	
University	of	Akron	Twitter	page	posted	about	the	event,	receiving	38	retweets	and	137	likes.	
The	Buchtelite	wrote	an	online	story	both	before	the	event	to	promote	it	and	after	the	event	to	
share	the	impact	and	it	was	featured	in	their	October	printed	issue.	WZIP	attended	‘Stand	Up	to	
Suicide’	and	covered	the	story	on	their	“Lights,	Camera,	Akron!”	television	show.		
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Reflection	
	
The	idea	for	this	event	was	birthed	during	the	research	stage	of	the	event	formation.	The	
University	of	Minnesota	hosted	a	similar	event	in	2016	where	they	displayed	1,100	chairs	to	
represent	the	1,100	college	students	that	die	by	suicide	every	year.	Eight	of	their	University’s	
student	organizations	united	to	plan	their	version	of	‘Stand	Up	to	Suicide.’	I	knew	the	moment	I	
read	about	their	event,	that	the	University	of	Akron	could	benefit	from	something	similar.	
While	one	person	cannot	take	the	place	of	eight	organizations,	I	was	able	to	bring	a	smaller	
scale	version	to	our	campus.		
	
In	the	beginning	stages	of	this	event,	I	reached	out	to	the	University	of	Minnesota	to	get	in	
contact	with	someone	about	the	event,	but	came	to	a	dead	end	with	no	contact	available.	It	
would	have	been	beneficial	to	get	detailed	information	of	how	they	hosted	their	event,	to	have	
better	prepared	mine.		
	
From	collaborating	with	various	media	outlets,	raising	all	the	funds	needed,	ordering	the	event	
materials,	seeking	volunteers,	and	promoting	the	event,	‘Stand	Up	to	Suicide’	became	a	second	
job.	While	overall	I	count	the	event	as	a	success,	there	were	many	details	that	reflected	my	lack	
of	event-planning	experience,	of	which	can	be	imrpoved	moving	forward.		
	
Weather	was	a	constant	concern	leading	up	to	event,	but	I	blindly	ignored	the	idea	of	a	rain-
plan	and	continued	in	the	preparation	of	this	outdoor	event.	During	setup	and	the	first	15	
minutes,	it	rained.	This	impacted	the	success	of	the	event	as,	although	Coleman	Common	is	a	
high	traffic	area,	when	the	weather	is	bad,	the	amount	of	bypassing	students	drops	
dramatically.	In	addition,	the	table	signs	made	along	with	other	event	materials	were	unusable	
due	to	the	rain.	In	recreating	this	event,	I	would	plan	either	a	rain	date	or	host	the	event	
indoors.		
	
A	handful	of	little	details	could	be	smoothed	out	if	I	were	to	ever	plan	this	again.	Starting	with	
the	markers.	Due	to	the	tight	budget,	I	bought	Dollar	Tree	markers	for	the	signs.	I	didn’t	think	to	
test	them	before	hand,	but	ended	up	being	very	low	quality	and	running	out	of	ink	within	
minutes.		
	
I	would	have	also	liked	to	partner	with	more	organizations	on	campus.	I	spoke	at	an	Active	
Minds	meeting	about	the	event,	had	it	included	in	our	Public	Relations	Student	Society	of	
America	chapter	email,	contacted	three	small	groups	from	Campus	Focus,	two	sorority	
representatives,	but	did	not	have	the	time	available	to	keep	up	with	these	contacts	leading	up	
to	the	event	and	did	not	see	a	big	turn	out	from	any	of	these	organizations.		
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In	regards	to	inviting	participants	to	post	a	picture	with	their	“I	stand	up	to	suicide”	sign	on	
social	media;	the	communication	was	lacking.	There	was	a	poster	on	the	table	outlining	the	
steps	with	the	sign,	number	three	being	“take	a	picture	and	post	using	the	hashtag	
#UASTANDSUP,”	but	was	not	communicated	otherwise.		
	
One	of	my	favorite	parts	of	the	event	was	having	the	pictures	after;	inviting	a	photographer	
friend	of	mine	who	donated	her	time	to	photograph	the	event	made	the	impact	last	longer	and	
further	as,	the	photos	were	posted	on	social	media	and	liked	by	over	134	people.		
	
Overall,	watching	students,	staff	and	community	members	unite	under	the	challenging	
conversation	of	suicide	prevention	was	breath	taking.	As	I	read	through	every	sign	written,	
tears	stung	in	my	eyes.	“I	lost	family	too	soon,”	“My	best	friend	lost	his	life	to	his	depression,”	
and	“I’ve	attempted	it	before,”	made	my	passion	behind	this	event	increase	ten-fold.	Every	
person	who	interacted	with	‘Stand	Up	to	Suicide’	hopefully	walked	away	more	confident	in	
their	ability	to	engage	in	suicide	prevention	conversations,	with	resources	in	hand.		
	 	
	 23	
Appendix	
	
	
	
	
	
	
	 	
	 24	
	 	
	 25	
	
	
	 	
	 26	
	
	 27	
	 	
	 28	
References	
	
American	College	Health	Association.	(2015,	April	07).	Crisis	on	campus:	the	untold	story	of	
student	suicides.	Retrieved	from	http://www.collegedegreesearch.net/student-suicides/	
Bowen,	S.	A.,	Rawlins,	B.,	&	Martin,	T.	R.	(2010).	An	overview	of	the	public	relations	function.	
Retrieved	July,	2018.	
Cajigas,	J.	(2015).	Public	relations.	In	Walter,	H.	&	Graham,	E	(Eds).	Introduction	to	
communication:	conversations	across	contexts	(pp.	299-301).	Plymouth,	MI:	Hayden-
McNeil.	
Centers	for	Disease	Control	and	Prevention	(CDC)	Data	&	Statistics	Fatal	Injury	Report.	(2016).	
Suicide	Statistics.	Retrieved	from	https://afsp.org/about-suicide/suicide-statistics/	
Gould,	M.	(2010).	Safe	and	effective	messaging	and	reporting.	Suicide	Prevention	Resource	
Center.	Retrieved	July,	2018,	from	https://www.sprc.org/keys-success/safe-messaging-
reporting	
Henshaw,	E.	J.,	&	Freedman-Doan,	C.	R.	(2009).	Conceptualizing	mental	health	care	utilization	
using	the	health	belief	model.	Clinical	Psychology:	Science	&	Practice,	16(4),	420-439.	
doi:10.1111/j.1468-2850.2009.01181.x	
Smith,	R.	A.,	&	Applegate,	A.	(2018).	Mental	health	stigma	and	communication	and	their	
intersections	with	education.	Communication	Education,	67(3),	382-393.	
doi:10.1080/03634523.2018.1465988	
	
